Blog Launch – Segmentation Series

This campaign is content-rich, and has the added benefit of driving traffic and engagement to your blog, so in addition to generating revenue it also generates a lot of goodwill with your subscribers. It centers around a series of three blog posts, each of which drives readers from the post into an Engagement Series (via a relevant Lead Magnet) or Ascension Series (via a low-ticket offer).

NOTE: Here’s an example of a 3-part blog launch series that we ran at DigitalMarketer: http://www.digitalmarketer.com/6-million/ 


Email 1: The first post in your blog launch sequence needs to set the stage and present the “big idea.” My favorite way to do this is via a CASE STUDY, but any in-depth teaching post will work.

Subj: How I/we [RESULT/ACCOMPLISHMENT/KNOWN DESIRE, etc]…
EXAMPLE: How we made $6 million "blogging" last year...
EXAMPLE: How I learned to play the guitar...OVERNIGHT
EXAMPLE: How I generate 10 new clients per week...every week!
EXAMPLE: [Case Study] 7-figures/year starting from scratch...
EXAMPLE: [CASE STUDY] 10 new clients per week, starting from scratch…

This week's blog post is a doozy: 

[LINK TO BLOG POST #1]

I just finished an in-depth case study where I [SHOW YOU/OUTLINE/TELL YOU, etc] [WHAT YOU ACCOMPLISHED]... 

Go read it now: 
[LINK TO BLOG POST #1]

Talk soon, 
[YOUR NAME]

P.S.  There was so much I wanted to cover on this topic that it wouldn’t all fit in one post, so I’m breaking it up into three posts.

But don’t worry...you won’t have to wait a week or more for Part 2 and Part 3.

I’m putting the finishing touches on Part 2 now, and I’ll email you tomorrow and let you know when it’s published. In the meantime, be sure to read Part 1:

[LINK TO BLOG POST #1]
Email 2: Now that you’ve presented the core concept, the next step is to deliver the “How and Wow.” In other words, you need to teach something very specific that will make your reader say, “WOW, I didn’t know that!”

Subj: How to get/achieve [DESIRED END RESULT] (Part 2 of 3)
Subj: X steps to [DESIRED END RESULT]
Subj: You’re really, really gonna like this

You’re gonna absolutely LOVE this:

[LINK TO BLOG POST #2]

In today’s blog post, I break down the X steps you need to take to get/achieve [DESIRED END RESULT].

Yep...just X steps.

This is actually Part 2 of a 3-part blog series I’m writing on [DESCRIBE TOPIC OF BLOG SERIES]. Go read it now before it expires:

[LINK TO BLOG POST #2]

Talk soon, 
[YOUR NAME]

P.S. Just kidding...blog posts don’t “expire.” I was just seeing if you were paying attention. :)

P.P.S. Did you miss Part 1 in this series?

Don’t worry...there’s a link to it at the very top of this blog post:

[LINK TO BLOG POST #2]

...so if you haven’t read the first part yet I suggest you do that before you read Part 2. 




Email 3: The third email/post in the series should either overcome and objection or generate a little controversy and conversation. If you don’t have a controversial subject that you can tap into, go the objection route. But if you can make controversy work, there’s a chance your post could go viral which could drive a lot of extra traffic and subscribers into your Engagement and/or Ascension Series.


Have you seen this yet?

[LINK TO BLOG POST #3]

This is actually Part 3 of a 3-part blog series I’m writing on [DECRIBE TOPIC OF BLOG SERIES]...

...and I think I saved the best for last.

OPTION 1: CONTROVERSY

Have you heard all the scuttlebutt about [DESCRIBE CONTROVERSIAL TOPIC]? As you might imagine, I definitely have an opinion and it’s probably not what you think. Check it out:

[bookmark: _gjdgxs][LINK TO BLOG POST #3]

OPTION 2: OVERCOME OBJECTION

One of the biggest questions I’ve received from readers is, “[INSERT COMMONLY-ASKED QUESTION], “ so in this third and final post I’m not only going to answer that question... 

...I’m also going to tell you [INSERT ADDITIONAL BENEFIT YOU’LL COVER IN THE POST].

I hope you enjoy reading this series as much as I enjoyed writing it.

Talk soon, 
[YOUR NAME]

P.S. Be sure to leave me a comment and tell me if you agree or disagree! 

Go here now: 
[LINK TO BLOG POST #3]


