Goodwill Campaign – Segmentation Series


This is your “bread and butter” Segmentation Series. Unlike the Throat-Grabber, this campaign is designed to be more benefit-rich and content-heavy. It follows the B.D.C. structure (Blind, Direct, Content) so it closes with content as opposed to more overt scarcity.


Email 1: The opening email in this series doesn’t reveal the topic of your Lead Magnet or product, because it is designed to segment out the subscribers on your list who are excited enough about you and your brand to click on your mails without any obvious benefit.

Subj: Kinda weird but very [insert relevant word – ex. “profitable”]
Subj: This flat out WORKS!
Subj: Photo enclosed...DO NOT BEND
Subj: One word...[insert one relevant word or “crazy”]

You gotta see this:

[LINK TO LANDING PAGE]

If you’re on my list, it’s fair to assume you [DESCRIBE INTEREST OR BENEFIT – ex. “...want to play the guitar” / “...want to get more clients” / etc.]

If so, then this is the ideal next step:

[LINK TO LANDING PAGE]

Check it out...

Talk soon,
[YOUR NAME]



Email 2: The opening email in this series should be very direct as to the topic and benefit to segment off the readers on your list who are genuinely excited about the topic covered in your Lead Magnet or product.

Subj: Presenting...[topic / product name / lead magnet name]
Subj: Free Report: [Report Name]
Subj: Free Video: [Video Name]
Subj: Case Study: [Case Study Title]

Have you ever wanted to [INSERT KNOWN DESIRED END RESULT]?

Well now is your chance:

[LINK TO LANDING PAGE]

Recently I [wrote/recorded/rolled out a report/video/training/widget] [about/that does] [DESCRIBE TOPIC/PRODUCT] and I want you to have [a copy/it/one].

You can [access/get/buy] it right now at:

[LINK TO LANDING PAGE]

But do it now while it’s fresh on your mind...

Talk soon,
[YOUR NAME]

P.S. Just imagine, you [DESCRIBE FOR THE READER WHAT IT WILL BE LIKE WHEN THEY HAVE ACHIEVED THE DESIRED END RESULT YOUR LEAD MAGNET/PRODUCT WILL GIVE THEM].

You don’t have to imagine...get it now: [LINK TO LANDING PAGE]





Email 3: This email should be pure content, but it should still be about the topic of your Lead Magnet or product and should link to your landing page inside the content itself, in the P.S. or using an ad or image.

Example 1: Linking within content

[image: ]



[bookmark: _gjdgxs]Example 2: Image ad below content

[image: ]



Example 3: Ad block within content

[image: ]

[image: ]
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How To Build Your "Machine"

I've written a brand spanking new arti

email marketing system I've deplpye s all of my businesses.

I've never shared this informati ere outside of our highest

level mastermind group.

This system (I call it “The Machine”) has changed my life and it
can change yours.

You'll learn the 5 stages of email marketing:

1. Indoctrinate

2. Engage

3. Ascend

4. Segment

5. Reengage/Win Back

I'll tell you how this system works and give you the sequence
you need to use when deploying your “Machine.”

You'll be amazed when you become aware of the “5 Stages” —
and the variety of verticals that can benefit from “The Machine.”

You'll see examples from:

« Information Marketing
« Professional Services

« Ecommerce

« Appsand SAAS

« Retail

+ Hotel and Restaurant
« and more

Learn to build your own email marketing "Machine" by clicking
HERE.

Talk Soon,
Ryan Deiss
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Google Does NOT Want
You To Know These 7 Tips...

Select metrics

Search Impr. share Add

Search Exact match IS Add
Search Lost IS (rank) Add

Search Lost IS (budget) Add

/ ompetitive metrics

Today on the Digital Marketer blog you'll learn how to do
AdWords like a pro...

..butchances are you're currently making (or are about to make)
one of these blunders and it’s costing you.

You'll rake in a lot more cash with AdWords if you get these things
right.

AdWords expert Adam Kreitman has audited hundreds of
AdWords accounts a
again.

(My favorite tip is #6...
AdWords dashboard tha

Talk Soon,
Ryan Deiss

FLASH
I -
SALE FACEBOOK TRAINING JUST $7

THE ULTIMATE PROMOTED POST
PROMOTED POST

c H EAT S H E ET SO 10 INCREASE EACH, ENGAGEMENT, AND CLICKS
WITH FACEBODK PROMOTED POSTS

i NORMALLY—547
GET YOURS NOW! FLASH SALE: $7
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February 3rd, 2014
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In this issue of the Survival Life Newsletter, Ruth England Hawke, is
back to give us a little more insight into some of the shelters her and
Mykel have had to construct out in the wild; In Survival Tips, we take a
look at 10 diseases that are dangerous now, but will be deadly after the
collapse; and in Practical Prepper, we explore a piece of survival gear
that most people pass over or simply forget. (Make sure that you have
this in your gear!)

Remember, we're all in this together!

'Above Average' Joe

O LONNNNINNNNDNLONNNLNDEDEDENDONS
Natural Shelters, Sometimes. @ SURVIVALTIP
Ruth England Hawke o  OF THE DAY

10 Dangerous
Diseases That Will
Become Deadly After
The Collapse

In my last article on the joy of shelter building
| concentrated on the times when we used a

vehicle or vessel to keep us safe from the
elements or when mother nature herself
provided a cave or hollow or other such We try to prepare for
natural covering. everything...

Unfortunately there
are some things that
you can't be fully
prepared for.

This time around I'm going to share a little on
some of the experiences I've had when Lady
Luck is smiling on some one else, times when
we've had to build shelters from scratch
primarily with natural materials. A little slip with a

knife, a brief brush

The first piece of advice I'd give when you're .
from an infected

about to build a shelter from natural materials




image3.png
knife, a brief brush
from an infected
animal, or even

The first piece of advice I'd give when you're
about to build a shelter from natural materials
is look around for something manmade!

They Must Really Think We're Stupid...

Have you caught on to it yet?
Most of the time

these are a single
trip to the Doctors
office, and you're all
patched up and

Not only that but: ready to go.

Every month my grocery basket feels
lighter and lighter... but the bill keeps
going up?

-24 slices of cheese is now only 22
slices.

-That jar of peanut butter is now 14 oz

instead of 16. And cuts and
scrapes may be the
What's next 3/4 of a gallon of milk? least of your
worries...

They think they're smart.

Continue reading
They think we won't notice...

to to
You have a better alternative.
All you need to do is take it.
http://www.survivallife.com/wise-up PRACTICAL
PREPPER

Unless you're trained in the artisan skill of
thatching roofs the chances are if it rains
your leaf shingles are going to let in water. A
plastic bag buried in your purse or pocket will
go a long way towards providing a precious
bit of waterproofing.

One Obnoxious (But
Necessary) Survival
Tool

This lovely leaf teepee that we built in the
Smoky Mountains looks to be the opitome of
primitive shelter building yet hidden beneath
its lush foliage is a trash bag covering the
apex. Thankfully it didn’t rain but it was very
comforting to know that if it did we would
remain dry, even if it meant sitting upright
and back to back. As the weather turned out

A lot of times we get
hung up on what'’s
the biggest, newest,




