Mini-Class Launch – Engagement Series


This campaign consists of 4 main parts: 1) The "Broadcast Series" which is included in the Segmentation Module of “The Machine”, 2) the "Content Series" which is sent to only those people who opt-in after taking act in the "Broadcast Series," 3) the "Early Bird Notification" which is an option series that is sent to everyone who opts-in to the "Early Bird" list, and 4) the "Sales Series" which pushes people to the VSL and encourages them to buy.

----------------------------
BROADCAST SERIES
----------------------------

NOTE: The series below is actually a Segmentation Series (NOT Engagement) but it’s included here for your reference so you can get a sense of the entire campaign and how Segmentation Campaigns funnel into Engagement Series.

Email 1: The purpose of this email is to get the reader to click on a link to watch the first video in the mini-launch series. 

Subj: kinda weird but VERY [insert benefit – i.e. profitable/interesting/intense/etc.]

You're gonna REALLY like this…

[IMAGE OF VIDEO THAT LINKS TO VIDEO 1 REVERSE SQUEEZE PAGE]
[ABSOLUTE URL LINK TO VIDEO 1 REVERSE SQUEEZE PAGE]

It's the first of a 3-part video series I created for you that [describe what the video series is about.]

Here's a hint: [INCLUDE A QUICK TIP OR PREVIEW OF WHAT THEY’RE GOING TO GET WHEN THEY OPT-IN TO THIS SERIES - EXAMPLE: “Here’s a hint: Unlike with most business models (where you make a sale once and get paid once), with this one you make a sale once and get paid over, and over and over and over again… “]

This first video is only about XX minutes. So go watch it now:

[LINK TO VIDEO 1 REVERSE SQUEEZE PAGE]

It’s totally free...no opt-in required.

Talk soon,
[YOUR NAME]

P.S. Like I said, this is just the first part of a 3-part training, and once you watch the first video I'll put you down to receive the other two over the next couple of days.

It's all free, but if you want the entire series you need to watch "Part 1" first. Deal?


Email 2: While the first email was more straightforward, this one is a little more blind and mysterious. But the purpose is the same…to get the reader to click on a link to watch the first video in the mini-launch series

Subj: Really…REALLY?!
Subj: Have you seen this yet?

Have you really not gone and watched this video series I made for you?

Here's part 1:

[IMAGE OF VIDEO THAT LINKS TO VIDEO 1 REVERSE SQUEEZE PAGE]
[ABSOLUTE URL LINK TO VIDEO 1 REVERSE SQUEEZE PAGE]

When you watch it, you’ll be able to register to get the rest of the videos in this series (two more) over the next few days…

In this video series I'm giving you [DESCRIBE FIRST VIDEO].

Yeah, I know that sounds kinda hypey, but it's backed by solid data and experience. Go check it out now and see for yourself:

[LINK TO VIDEO 1 REVERSE SQUEEZE PAGE]

Talk soon,
[YOUR NAME]



Email 3: This email pushes a little harder, and gives them a solid "reason why" they need to click and watch the video. 

Subj: Third and FINAL Notice
Subj: LAST CHANCE
Subj: Free video series is CLOSING

Sorry for the ALL CAPS in the subject line…

…but my super-amazing-fancy-pants analytics and tracking program (or S.M.A.F.P.A.a.P for short) is showing that you still haven’t registered for this free training series I’m holding:

[IMAGE OF VIDEO THAT LINKS TO VIDEO 1 REVERSE SQUEEZE PAGE]
[ABSOLUTE URL LINK TO VIDEO 1 REVERSE SQUEEZE PAGE]

What's the deal?!

People are loving it, the feedback is incredible and it's totally free.

(You don't even need to opt-in or anything like that, and there's nothing for sale.)

Watch it here… 

[LINK TO VIDEO 1 REVERSE SQUEEZE PAGE]

Talk soon,
[YOUR NAME]

P.S. Sorry for making such a big deal about this video, but it's actually the first part of a 3-part series that teaches you [BRIEFLY DESCRIBE WHAT THEY’LL LEARN IN THIS VIDEO SERIES]. (I know, I know…it sounds hypey, but it absolutely works.) 

Anyway, after you watch this video (Part 1), you can register for the rest of the videos in this series

But if you don't, I'll assume you don't care about this topic and move on.

So this is your last chance…CLICK NOW or forever hold your piece. :)

[LINK TO VIDEO 1 REVERSE SQUEEZE PAGE]


---------------------------
CONTENT SERIES
---------------------------

Email 1: Gives access to the second video in the series. Should be triggered as soon as the prospect opt-ins to receive the video series.

Subj: You're in… [Vid 1 of 3]
Subj: Here’s video #1 as promised
Subj: Video 1: [NAME OF VIDEO #1]

Good news!

Over the next few days I'll be sending you video series I made for you. I'm calling it:  [NAME OF VIDEO SERIES].

You already have access to the first video in this series, but here it is again, just in case:

[IMAGE OF VID THAT'S CLICKABLE AND LINKS TO VID 1 PAGE]
[ABSOLUTE URL LINK TO VID 1 PAGE]

I'll send you the second video in the series tomorrow, which is all about [NAME OF VIDEO #2].

It's a goodie, but so is video 1, so go watch it now:

LINK TO VID 1 PAGE

See you tomorrow,
[YOUR NAME]

[bookmark: _gjdgxs]P.S. If you're really into this stuff, then I encourage you to watch the video until the VERY END.

No, there's nothing for sale, but there is a cool little offer that I think you'll like.

NOTE: REMOVE P.S., ABOVE, IF YOU ARE NOT USING THE WAITING LIST.


Email 2: Gives access to the second video in the series. Should be sent out 24 hours after the prospect is placed on the Content Series list.

Subj: [DESCRIPTION] - [Vid 2 of 3]
Subj: Part 2 is ready...
Subj: Here’s video #3: [NAME OF VIDEO #3]

As promised, here is the second video in the 3-part series on [NAME OF VIDEO SERIES]:

[IMAGE OF VID THAT'S CLICKABLE AND LINKS TO VID 2 PAGE]
[ABSOLUTE URL LINK TO VID 2 PAGE]

In the first video we [DESCRIBE VIDEO #1 CONTENT] so you could [DESCRIBE THE BENEFIT THEY HAVE AS A RESULT OF WATCHING THIS VIDEO].

Well in this video, I'm going to show you [BRIEF DESCRIPTION OF CONTENT IN VIDEO].

But enough talking about it…let's go DO IT:

LINK TO VID 2

See you tomorrow,
YOUR NAME

P.S. You'll get another email from me tomorrow with a link to video 3, so watch this second video now so you don't fall behind in this training…



Email 3: Gives access to the third video in the series, and should be sent out two days after Email 1 in the "Content Series". It also mentions that the class is going live the following day, and even hints at the "Early Bird" list in the P.S.

Subj: my bad… (and Vid 3 of 3]
Subj: Video #3 is ready...go get it!
Subj: [DESCRIPTION] (Part 3 of 3)

I just uploaded the third video in the [NAME OF VIDEO SERIES] training series:

[IMAGE OF VID THAT'S CLICKABLE AND LINKS TO VID 3 PAGE]
[ABSOLUTE URL LINK TO VID 3 PAGE]

If you watched the second video in this series, you know I wasn’t able to cover everything I wanted to cover, so in this video I’ll finish talking about [DESCRIBE THE LOOP YOU OPENED IN VIDEO #2 AND PLAN TO CLOSE IN VIDEO #3].

It's a lot of fun, and you'll learn a ton (hey, that rhymed!), so go get it now:

LINK TO VID 3 PAGE

This is probably my favorite video in this series, because not only do I show you [HINT AT A COOL TIP YOU’RE GOING TO GIVE THEM]...

…I also show you [HINT AT AN EVEN COOLER TIP]. 

It's pretty amazing…

Enjoy,
[YOUR NAME]

P.S. [NAME OF PRODUCT] will officially open TOMORROW.

There are over XXXX people on the waiting list, so if you want to get in you need to get on the "Early Bird List".

At the end of this video, you'll see a registration form:

LINK TO VID 3 PAGE

…but again you need to watch the ENTIRE VIDEO. Good things come to those who wait. :)

NOTE: REMOVE P.S., ABOVE, IF YOU ARE NOT USING THE EARLY BIRD WAITING LIST.



---------------------------------------
EARLY BIRD NOTIFICATION
---------------------------------------

Subj: Welcome "Early Bird" (I changed my mind)

Ok, so I changed my mind… 

Rather than make you wait, here's immediate access to the LIVE registration page for [PRODUCT NAME] that opens in a few days:

LINK TO VSL

My plan for this "Early Bird" list was to give you a 30-minute head start over everyone else, but the more I thought about it the more I realized that was probably a bad idea.

Here's why:

1. I want to make sure the page is working properly, so this is a good way 
    to test it before I officially open it to the public, and…

2. (…and this is the real reason) If you're reading this email, it's because 
    you a) watched at least one of training videos from beginning to end and 
    b) were interested enough to get on this "Early Bird" list.

    So why wait?  

You've already started down this path…you might as well finish it.

Claim your "early bird" access now by going to:

[LINK TO SALES PAGE]

Talk soon,
[YOUR NAME]

P.S. Please don't share this link on any forums or anything like that. Not only will it throw off my analytics, I seriously only want qualified folks (like you) "cutting in line". 

Thanks for understanding… :)


-------------------
SALES SERIES
-------------------

Email 1: This is a pure sales email announcing that the class is now open. It should be sent 24 hours after email #3 in the Content Series. 

Subj: FYI (it happens today)
Subj: It’s LIVE!
Subj: Today is THE DAY

Ok, today is the day…

[PRODUCT NAME] is officially open for enrollment here:

[LINK TO SALES PAGE]

In addition to the discount, I'm also including some pretty incredible bonuses that I know you'll want to see.

See you on the “inside,”
[YOUR NAME]

P.S. The last time I offered this class, it sold out in a matter of hours. 

I don't know if that will be the case this time, but based on the number of people on the waiting list from the last go-round I don't expect enrollment to be open for long.

Claim your spot now… 

[LINK TO SALES PAGE]

NOTE: HOPEFULLY THIS GOES WITHOUT SAYING, BUT PLEASE DO NOT INCLUDE THIS P.S. UNLESS IT’S TRUE.



Email 2: Go GO GO!! This email should be sent the day after Email #1 in the “Sales Series”. (Emphasize discount/payment plan if applicable)

Subj: Did you see this yet?
Subj: It’s open...did you get your copy?
Subj: Go, Go, GO!!


[PRODUCT NAME]  is available at a ridiculous discount ...AND includes even more ridiculous bonuses.

Go get it now (before this class closes):

[LINK TO SALES PAGE]

-[FIRST NAME]

P.S. If you've been watching the videos in this series, you know the power of [RESTATE BIG BENEFIT OF YOUR PRODUCT].

Seriously, this works! And I don't teach this class very often so I would get in while you can:

[LINK TO SALES PAGE]



Email 3: This email initiates the closing series and adds a bit of scarcity. NOTE: If you aren’t closing your offer, don’t send any of the emails below. 

Subj: [PRODUCT NAME] is closing
Subj: It’s about to close
Subj: You’re about to miss out...

Class is about to begin, and I want everyone starting more or less at the same time, so for that reason I'll be closing enrollment for [PRODUCT NAME] tomorrow:

[LINK TO SALES PAGE]

You don't want to miss out, because to be frank, I don't know when I'll hold this class again.

So if the idea of [CORE BENEFIT YOUR PRODUCT PROVIDES] appeals to you, I would signup now while you still can.

See you on the inside,
[YOUR NAME]


Email 4: Closing TODAY!!

Subj: FINAL NOTICE: Class is about to begin
Subj: It closes TODAY
Subj: This is your LAST CHANCE

Today is the day…

For the last few days I've been talking to you about my Subscription Empire class, and I wanted to let you know that today is your last day to signup:

[LINK TO SALES PAGE]

I'm sorry I have to close enrollment, but I really want everyone starting at more or less the same time.

I'm sure you can understand.

So if you want to give the subscription model a shot in your own business, you need to watch this video now, get the details and register before class begins:

[LINK TO SALES PAGE]

See you in class,
[YOUR NAME]


NOTE: The series below is optional, but if you choose to use it you should send each email every 24 hours starting the day after you officially close your offer.

Email #5: It's closed - Silver Lining Offer

Subj: bad news… (and some good news)

First the bad news...

I am writing this email after taking down the registration page for [PRODUCT NAME]. 

Just like last time, the class did fill up.

If you were one of the ones left out, I am very sorry.

I wish more than anything that I could have accepted every last person who wanted in, but at the level of one-on-one attention my team and I are providing, it simply wasn't possible. 

Fortunately (and this is the "good news" part of this email) I do have an alternative version of the training that you can still access at:

[LINK TO SECOND CHANCE PAGE] 

It doesn't come with all the bonuses, but it does give you access to the core training.

And the REALLY good news is that since this "Second Chance" version of the training doesn't require any additional time or effort from me and my team, I'm willing to give you access at a significant discount. 

How significant? 

Over [XX%] off! 

Again, I'm sorry if you're one of the ones who gets left out. Please don't take it personally, and above all else please don't be mad at me. :)

Talk soon,
[YOUR NAME]

P.S. In all seriousness, if you're even a little bit interested in this training you NEED to check out this "Second Chance" offer:

LINK TO SECOND CHANCE PAGE



Email #6: Second chance offer is closing

Subj: Last chance for a "2nd chance"?

In case you missed the announcement a few days ago, my [PRODUCT NAME] class sold out in a matter of days, and is now closed to general enrollment. 

[LINK TO SECOND CHANCE PAGE]

Needless to say, this left A LOT of people on the outside looking in.

So to help all those who wanted into the program, I created a "Second Chance" offer that you'll want to see

[LINK TO SECOND CHANCE PAGE]

The only "catch" is that you don't get all the bonuses, but because of that I'm also willing to let you "sit in" on this virtual class at a significant discount.

How significant?

[XX%] off, to be exact!!

You already missed out once, and I know you don't want to miss out 
again. Why not check it out right now, while it's still fresh in your mind?

[LINK TO SECOND CHANCE PAGE]

Talk soon,
[YOUR NAME]






