NewsJacker Email – Engagement Series

The purpose of these emails is to connect your product, service, training, etc to a timely, relevant newsworthy item, positioning it alongside of an established and trusted brand (news source). You keep your product top-of-mind and show that it is the answer to the issue at hand, or that it solves a problem, etc.

NOTE: The TubeJacker emails can also be adapted to work for NewsJacker campaigns. Just replace a news article with a YouTube article...the effect is the same.


Subj: According to [PERSON IN NEWS ARTICLE] [RELEVANT NEWS]…
EXAMPLE: According to Tim Cook, mobile adverting is the future…

Subj: [News Source] LOVE/HATES [TOPIC]
EXAMPLE: Wall Street Journal LOVES hot dog carts

Hey [FIRSTNAME],

…did you know that [RELATE NEWS STORY TO PRODUCT/INDUSTRY ie: “mobile advertising is expected to increase by 125% over the next 2 years?”]?

Check it out here:

[LINK TO NEWS ARTICLE]

So what does that mean for you?

Well, you can either:

1) [OPTION 1 - SOMETHING NOT APPEALING ie. “ignore mobile advertising”]

2) [OPTION 2 - ACTION RELATED TO YOUR PRODUCT ie “jump on the future of advertising right now!”]

...in fact, you can [SOME RELEVANT ACTION TO PRODUCT ie. “learn how to leave your competition in the dust by learning mobile advertising“] now!

Get started now:
[LINK TO RELATED SALESPAGE/PRODUCT]

To your success, 
NAME



Our Product Example: Native Ad Academy

SUBJECT: BIG NEWS: Pinterest Now Accepting Advertising…

[SCREENSHOT/LINK TO 3RD PARTY ARTICLE]

Hey,

Did you hear the news?! 

First it was Facebook…

Then is was Twitter…

Now social media giant, Pinterest, is accepting advertising!

LINK TO 3RD PART ARTICLE

This is HUGE for marketers because this is just one more traffic source we didn't have this time last year.

That's the good news.

The BAD NEWS is that if you treat Pinterest ads like any ordinary display ads, it will end very badly for you. This new type of advertising (known as "Native Ads") has its own set of unwritten rules that must be followed.

Fortunately, we recently published a Case Study over at the DigitalMarketer blog that will show you how to get setup the right way, the first time.

Check it out now:
LINK

This is how advertising will be done in 2014 and beyond…

...it's time to get on board with this new model while it's still fresh and new.

Talk soon,
Ryan Deiss

P.S. Want to shorten the Native Ad learning curve? Check out our advanced class...it just reopened:

LINK
[bookmark: _gjdgxs]
